BOOST SALES, PRODUCTIVITY & SAFETY THROUGH
MosterWord” AN EFFECTIVE LANGUAGE STRATEGY

Companies that
invest in language
strategy outperform
their competitors by
as much as 45%.
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Poor customer service drives customers away. Over-the-Phone Interpreting
(OPI) service will help eliminate language barriers that jeopardize consistent,
high quality customer service.

STRATEGX 1.

Translate all client-facing content into Spanish

Robocall & calling
Billing & center operators’ scripts
payment

information

Safety
flyers

Mobile-savvy,
multicultural consumers
use their smartphones
and other devices more
than their monocultural

. counterparts do.
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Out of 7 million construction workers in the U.S. ~25% are Hispanic.
6 out of 10 Hispanic workers speak little to no English.
ipanic s 25%
panic construction (0
workers are 70% more of workplace
likely to be injured than accidents are
S s attributable to
workers are. ;
language barriers.
Translate HR, safety and training content into Spanish
Eliminate the human Traini i
factor of language barrier People | d raining your start in
: Aepi=itelin el their native language
Ifyou think safety IR PRSI retain information will ensure better
is expensive, translation of sgfety better in their performance and
try an accident! manuals and signs. native language. boost productivity.

Sources: “Can’t read, Won't Buy” by Common Sense Advisory, “User language preference online” by European Commission, “Tracking Global Trends” by Ernst & Young, “Immigrants in the United
States” report by Dr. Steven Camatrota, Director of Research for the CIS, Nielsen's “The Making of a Multicultural Super Consumer” & “The Multicultural Edge: Rising Super-Consumers” reports.

” MasterWord®

281.589.0810 or 1.866.716.4999 (U.S. only), option 3 for Translation & Localization Services
masterword@masterword.com | www.masterword.com

Connecting People Across language and Culture®



